PALM BEACH COUNTY®%SPORTS COMMISSION

August 8, 2025

Emanuel J. Perry

Executive Director

Palm Beach County Tourist Development Council
2195 Southern Blvd., Suite 500

West Palm Beach, FL 33406

Dear Mr. Perry,

Palm Beach County is undoubtedly the Major League Baseball (MLB) Spring Training Capital of
Florida. Since 1998, Palm Beach County has been home to Roger Dean Chevrolet Stadium in
Jupiter, which was the first baseball complex in Florida to host two (2) MLB teams for Spring
Training. Today, Roger Dean Chevrolet Stadium is occupied by the Miami Marlins and St. Louis
Cardinals. In 2017, Palm Beach County delivered our state its second two (2) team MLB Spring
Training Complex with the development of Cacti Park of The Palm Beaches. Located in West Palm
Beach, Cacti Park of The Palm Beaches is the spring training home to the Houston Astros and
Washington Nationals. The Palm Beaches represent Florida’s only county that maintains two,
two-team complexes. In total, four (4) of the fifteen (15) MLB teams participating in Florida’s
Grapefruit League are playing baseball in Palm Beach County.

Cacti Park of The Palm Beaches’ seating capacity is over 7,700 for a single game while Roger Dean
Chevrolet Stadium’s seating capacity reaches nearly 7,000 per game. Palm Beach County was
home to 25% of Florida’s spring training games in 2025. Between Cacti Park of The Palm Beaches
and Roger Dean Chevrolet Stadium, a total of 60 spring training games took place in The Palm
Beaches. The total attendance for this spring training season equaled 233,267, which represents
77,610 unique attendees.

The Palm Beach County Sports Commission sourced Downs & St. Germain Research to conduct
an economic impact study for the 2025 MLB Spring Training season taking place at Cacti Park of
The Palm Beaches and Roger Dean Chevrolet Stadium. Downs & St. Germain Research is a full-
service market research firm based in Tallahassee, which was sourced by the Florida Sports

Foundation to produce a robust economic impact study on Florida’s Grapefruit League, in 2018.




In 2025, MLB Spring Training generated a total economic impact of $77.7 million in Palm Beach
County. Cacti Park of The Palm Beaches accumulated an economic impact of more than $42
million over 29 games, while Roger Dean Chevrolet Stadium amassed an economic impact of
surpassing $25 million over 31 games. Most MLB Spring Training baseball attendees signify
visitors with 63% representing nonresidents. A total of 44% of attendees traveled from across
the nation while 19% of the attendees traveled from across Florida. MLB Spring Training is
responsible for 59,800 room nights in Palm Beach County hotels, vacation rentals, and other
paid accommodations.

The attendance, economic impact, and tourism benefits can be influenced by many factors, but
Palm Beach County is fortunate to have partnerships with the Houston Astros, Washington
Nationals, St. Louis Cardinals, and Miami Marlins. These teams represent vibrant travel markets
that are important to Florida’s economy. The Houston Astros are one of two MLB teams from
Texas, which is the third largest state of origin for Florida visitors. Houston ranks as the 14t
biggest travel market in Florida. The Washington D.C. market is considered one of Florida’s
strongest origin markets, ranking five (5). Individuals from Washington D.C. and surrounding
areas are seeking inspiration to visit the state. As one of the premier brands in Major League
Baseball, the St. Louis Cardinals own a dedicated and loyal following from St. Louis and the
surrounding Missouri towns, as well as the metro west lllinois area. The St. Louis Cardinals have
one of the most faithful and active fan bases in sports and Palm Beach County is a routine spring
vacation destination for these baseball enthusiasts across the Midwest. The Miami Marlins
represent one of only two MLB franchises in Florida. The Miami Marlins created visits to Palm
Beach County through drive markets.

Cacti Park of The Palm Beaches in combination with Roger Dean Chevrolet Stadium, transformed
Palm Beach County into the premier destination for amateur baseball events. The nation’s largest
baseball tournaments are taking place in Palm Beach County, including some of the most admired
brands in amateur baseball. These baseball tournaments utilize Cacti Park of The Palm Beaches
and Roger Dean Chevrolet Stadium, creating year-round activity. In addition to baseball, Cacti
Park of The Palm Beaches has the capability of hosting a multitude of other sports activities. The
complex features five (5) multi-purpose fields, designed to FIFA (Fédération Internationale de
Football Association) soccer specifications. The multi-purpose fields are an ideal home for field
sports, such as soccer, lacrosse, rugby, field hockey, flag and tackle football, and more. The
economic benefits derived from amateur baseball tournaments and other sports activities are
substantial.

Major League Baseball, and specifically, the, Houston Astros, Washington Nationals, St. Louis

Cardinals, and Miami Marlins have been, and will continue to be an extremely beneficial




investment for Palm Beach County and the state of Florida. The Palm Beach County Sports
Commission looks forward to utilizing baseball as a catalyst in generating tourism, visitor
spending, and hospitality-related jobs in 2026.

Sincerely,

Lo Iy

George Linley
Executive Director
Palm Beach County Sports Commission

PALM BEACH COUNTY SPORTS COMMISSION @

2195 SOUTHERN BLVD., SUITE 550 - WEST PALM BEACH, L 33406~ 561.233.3180
PALMBEACHSPORTS.COM




Cost Benefit Analysis — Spring Training Facilities

Cacti Park of The Palm Beaches / Roger Dean Chevrolet Stadium

Economic Impact & Year-Round Usage Summary




Major League Baseball Spring Training in Palm Beach County

Major League Baseball (MLB) Spring Training brings an immense economic and tourism impact
to Palm Beach County. The below information has been assembled to project the economic
impact created from Spring Training activity that occurred at Cacti Park of The Palm Beaches,
located in West Palm Beach and Roger Dean Chevrolet Stadium, located in Jupiter.

Cacti Park of The Palm Beaches, which represents the spring training home for the Houston Astros
and Washington Nationals, completed its 9™ season, since opening in February of 2017. Roger
Dean Chevrolet Stadium, home to the St. Louis Cardinals and Miami Marlins for spring training,
celebrated its 28" anniversary in The Palm Beaches. These two facilities represent the only two-

team MLB Spring Training complexes that reside in Florida.




Economic Impact of Major League Baseball Spring Training in The Palm Beaches

In 2025, Palm Beach County enjoyed a robust Major League Baseball (MLB) Spring Training
season. The total economic impact created by both Palm Beach County MLB Spring Training
facilities, Cacti Park of The Palm Beaches and Roger Dean Chevrolet Stadium, totaled
$77,727,500 in 2025. This represents a slight increase in the economic impact created by these
facilities in 2025. Economic impact created by baseball attendees totals $53,450,100 in 2025
while the economic impact created by the teams equated to $24,277,400 in 2025.

Palm Beach County was home to 1 out of every 4 games that took place in Florida’s Grapefruit
League, during the 2025 MLB Spring Training season. Between Cacti Park of The Palm Beaches

and Roger Dean Chevrolet Stadium, a total of 60 spring training games were played at Jupiter and
West Palm Beach in 2025. The 60 games generated a total attendance of 233,267, which
represents 77,610 unique attendees.

Bed Tax Revenues Derived from Major League Baseball Spring Training in The Palm Beaches

Nonresidents represented 63% of baseball attendees at Cacti Park of The Palm Beaches and
Roger Dean Chevrolet Stadium. A total of 44% of attendees traveled from across the nation while
19% of the attendees traveled from across Florida. Local residences represent 37% of Palm Beach
County’s spring training audience.

Major League Baseball (MLB) Spring Training in The Palm Beach Beaches created 59,800 room
nights in hotels, vacation rentals, and other paid accommodations. The estimated hotel revenue
generated directly from MLB Spring Training in Palm Beach County equals $23,653,292.



Economic Impact of Major League Baseball Spring Training
at the Cacti of The Palm Beaches, 2025

Home to the Houston Astros, and Washington Nationals, Cacti Park of The Palm Beaches, is one
of two baseball complexes in Florida that accommodates two MLB franchises. The other baseball
complex in Florida that hosts two MLB teams also resides in Palm Beach County (Roger Dean
Chevrolet Stadium). Cacti Park of The Palm Beaches was the launching pad for the Houston
Astros’ 2" World Series Championship in 2022 and the franchise’s first taking place during this
venue’s inaugural season in 2017. In 8 seasons, Cacti Park of The Palm Beaches initiated three
(3) World Series Championships (Houston Astros in 2017 & 2022 and Washington Nationals in
2019).

Cacti Park of The Palm Beaches accumulated an economic impact of $42,452,200 over 29
games. The Washington Nationals contributed $21,367,700 in economic impact while the
Houston Astros compiled an economic impact of $21,084,500.

The Washington D.C. market is considered one of Florida’s strongest origin markets (ranking # 5
in 2025), creating a majority of domestic visitation for the state. Individuals from Washington
D.C. and surrounding areas are seeking motivation to visit Florida and spring training delivers that
inspiration. Houston also represents a robust travel market. The Houston Astros represents one
of two MLB teams from Texas, which is the third largest origin state for Florida visitors. Houston
ranks as the 14™ |argest travel market for Florida.
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Economic Impact of Major League Baseball Spring Training
at Roger Dean Chevrolet Stadium, 2025

Roger Dean Chevrolet Stadium substantially contributed to Florida’s tourism economy through
Major League Baseball (MLB) Spring Training. Roger Dean Chevrolet Stadium, which is home to
the St. Louis Cardinals and the Miami Marlins, joins Cacti Park of The Palm Beaches as the only
baseball complexes in Florida housing two MLB franchises.

Roger Dean Chevrolet Stadium accumulated an economic impact of $25,275,300 over 31
games. The St. Louis Cardinals contributed $22,042,200 in economic impact while the Miami
Marlins compiled an economic impact of $13,233,100.

The St. Louis Cardinals produced a total attendance of 77,467, which signifies the largest
audience of the four (4) MLB teams conducting Spring Training in Palm Beach County. As one of
the premier brands in Major League Baseball, the St. Louis Cardinals own a dedicated and loyal
following from Missouri towns, as well as the metro west lllinois area. The St. Louis Cardinals
have one of the most faithful and active fan bases in sports and Palm Beach County is a routine
spring vacation destination for these baseball enthusiasts across the Midwest. The St. Louis
Cardinals create most of the tourism impact from Roger Dean Chevrolet Stadium. The Miami
Marlins represent one of only two MLB franchises in Florida. The Miami Marlins created visits to
Palm Beach County through drive markets.

Roger Dean Chevrolet Stadium is the only complex in the nation to host four (4) minor league
teams: Jupiter Hammerheads of the Minor League Low-A Southeast Division, Palm Beach
Cardinals of the Minor League Low-A Southeast Division, FCL Marlins of the Rookie-level Florida
Complex League, and the FCL Coast Cardinals of the Rookie-level Florida Complex League.




Cacti Park of The Palm Beaches and Roger Dean Chevrolet Stadium
Year-Round Use

Cacti Park of The Palm Beaches and Roger Dean Chevrolet
Stadium both represent a Major League Baseball (MLB)
Spring Training Complex equipped with multi-sports
capabilities, which allows for utilization on a year-round
basis. Cacti Park of The Palm Beaches which features a
7,700-seat baseball stadium and Roger Dean Chevrolet

contains a seating capacity of 6,870. Cacti Park of The Palm
Beaches and Roger Dean Chevrolet Stadium each have 13 MLB regulation baseball diamonds,
state-of-the-art press box and clubhouse facilities. Cacti Park of The Palm Beaches also maintains
five (5) multi-purpose fields designed to FIFA soccer specifications, which is built to host a variety
of sports activities throughout the year. The MLB Spring Training facilities undoubtedly enhance
Palm Beach County’s position as a premier sports destination while hosting sporting events that
create widespread economic and community benefits. The Palm Beach County Sports
Commission, as the sports tourism agency for Palm Beach County, recruits and develops a variety
of sporting events to occupy Ballpark of The Palm Beaches. These events bring visitors to Florida
from across the state, nation, and globe.

Economic Impact of Amateur Baseball Events in Palm Beach County

The combination of Cacti Park of The Palm Beaches and Roger Dean Chevrolet Stadium provides
a significant competitive advantage for the Palm Beach County Sports Commission and its efforts
to secure regional and national baseball tournaments that will create countywide tourism
impacts to The Palm Beaches, FL. These baseball complexes combined, offer 26 diamonds and
two stadiums, which makes Palm Beach County one of Florida’s premier destinations for the
sport. From July 1, 2024, to June 30, 2025, the Palm Beach County Sports Commission hosted
27 regional and amateur baseball tournaments, showcases, and camps. These 27 events
attracted primarily youth baseball travel teams; although several tournaments were designed
specifically for adult and senior age groups. The amateur baseball tournaments occupying Cacti
Park of The Palm Beaches and Roger Dean Chevrolet Stadium brought 1,169 amateur baseball
teams, consisting of nearly 22,000 athletes and over 37,000 spectators and attendees. A total of
51,854 room nights were created for Palm Beach County’s hotel and lodging community. These
events generated an estimated $36.3 million in economic impact for the county’s hospitality
industry. Please see the attached spreadsheet, referred to as “Amateur Baseball Events in Palm
Beach County”, for a detailed breakdown of this impact.

As Florida’s only destination making a commitment to construct two (2) MLB Spring Training
complexes that accommodate two (2) teams each, Palm Beach County has an unrivaled inventory



of baseball diamonds. Due to this commitment of baseball infrastructure, Palm Beach County is
home to the nation’s largest and most prestigious amateur baseball tournaments, showcases,
and related events. Over the last year, the economic impact, number of visitors, and overnight
accommodations created from amateur baseball events is nearly equivalent to the output
created by MLB Spring Training.
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2025 Major League

Baseball

Palm Beach County Spring Training
Economic Impact Study

Presented by Downs & St. Germain Research




INTRODUCTION

W downs & st. germain
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STUDY GOALS

o o
T oMy

Calculate Economic Jobs Wages Fan/Team Visitor
expenditures Impact supported generated Profiles profiles
o Calculate o Utilize spending o Estimate jobs o Calculate wages o Establish o Create
spending patterns to supported in and salaries patterns among demographic
patterns by estimate Palm Beach generated for out-of-county profile of out-of-
visitors from economic impact County based on jobs supported visitors county visitors
out-of-county of MLB Spring direct, indirect, by MLB Spring to MLB Spring
areas and Training in Palm and induced Training in Palm Training in Palm
participating Beach County economic impact Beach County Beach County
teams

W downs & st. germain
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EXECUTIVE
SUMMARY

W downs & st. germain
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Economic Impact 2024 vs. 2025

2024 2025 Percent Change
Economic Impact?! S77,115,200 S77,727,500 0.8%
Overall Attendance 223,774 233,267 4.2%
Games Played 55 60 9.1%

'Attendance increased, but less spending per visitor resulted in a more modest increase to the overall economic impact.

'. downs & st. germain
WRESEARCH



TOTAL ECONOMIC IMPACT

.
MLB Spring Training $77,727,500 ECONOMIC IMPACT
2025 generated an

economic impact of

$77 727,500 $30,684,800 WAGES

in Palm Beach County 2RREORS

$52,733,300 DIRECT SPENDING

" downs & st. germain
WRESEARCH



ECONOMIC IMPACT OF FANS

Spring Training 2025 fans
from outside of Palm

$53,450,100 ECONOMIC IMPACT
Beach County generated -

. $36,344,700 DIRECT SPENDING
an economic impact of

553 450.100 $20,445,400 WAGES

. 380 JOBS
in Palm Beach County

" downs & st. germain
WRESEARCH



ECONOMIC IMPACT OF TEAM SPENDING

Team spending during

2025 MLB Spring Training | $24,277,400 ECONOMIC IMPACT
generated an economic

impact of

$24,277,400

in Palm Beach County*

$16,388,573 DIRECT SPENDING
$10,239,400 WAGES

210 JOBS

*Each team’s spending is based on that team’s 2023
spending and adjusted for inflation.

" downs & st. germain
WRESEARCH



ATTENDEES & GAMES
L8

2025 MLB Spring Training

in Palm Beach County
233,267 FANS ATTENDING
attracted

233,267

3,890 ATTENDEES PER GAME

local and visiting fans to
Palm Beach County Spring
Training games

60 GAMES PLAYED

'Unique attendees differ from total fans attending since many unique
attendees go to multiple games.

W downs & st. germain
RESEARCCH



ATTENDEE ORIGINS

44% OUT-OF-STATE MARKETS
19% FLORIDA VISITORS

3,890

attendees per game

37% LOCAL RESIDENTS



VISITING ATTENDEE PROFILE

& Attended 2.6 Spring Training games

& 71% not traveling with children

& 71% visited the area primarily for Spring Training

@ Top activities were dining out (62%) and visiting the beach (47%)

& Were 51 years old

@ Earned $136,000 per year in household income

& 19% of out-of-town visitors were from Florida

& 49% flew to the area and attended Spring Training while at the destination
& Gave 2025 MLB Spring Training in Palm Beach County a 9.4 rating*

& 83% would definitely or probably return to attend future Spring Training games

*0On a 10-point scale where 10 means
“excellent” and 1 means “poor”.




ROOM NIGHTS

2025 MLB Spring Training in Palm
Beach County generated

59,800

room nights in Palm Beach County
hotels, vacation rentals, and other
paid accommodations




ECONOMIC IMPACT
BY TEAM




ST. LOUIS CARDINALS

’ $22,042,200 ECONOMIC IMPACT

$15,048,700 DIRECT SPENDING

$11,526,400 WAGES

160 JOBS




MIAMI MARLINS

\ $13,233,100 ECONOMIC IMPACT
-y

$9,033,400 DIRECT SPENDING

$5,103,800 WAGES

100 JOBS




HOUSTON ASTROS

$21,084,500 ECONOMIC IMPACT

$14,231,100 DIRECT SPENDING

$8,456,000 WAGES

160 JOBS
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WASHINGTON NATIONALS

$21,367,700 ECONOMIC IMPACT

$14,420,100 DIRECT SPENDING

$8,814,800 WAGES

170 JOBS




VISITING ATTENDEE
SPENDING




VISITING ATTENDEE SPENDING

EXPENDITURE TOTAL

Accommodations S11,661,900
Restaurants S8,140,900
Entertainment $6,101,600
Shopping S4,545,500
Transportation S3,558,700
Groceries S1,809,000

Other $527,100
TOTAL $36,344,700



ATTENDEE ORIGIN

W downs & st. germain
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REGION OF ORIGIN*

Nearly 1 in 5 Spring Training
attendees traveled to Palm Beach
County from other places in
Florida

*The international market represented 1% of all attendees.

@ downs & st. germain
W RESEARCH




ATTENDEE BREAKDOWN

Nearly 2 in 5 of Spring Training
attendees lived in Palm Beach
County Palm Beach County

0,
Resident 37%

Consistent with last year, more than

2 in 5 Spring Training attendees Outside of Florida
came to Palm Beach County from

outside Florida

44%

Florida Visitor 19%

There was a 7%-point increase in
Florida visitors

W downs & st. germain
WRESEARCH
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Top Origin Markets
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42% of Spring Training attendees Palm Beach County Resident 37%

traveled to Palm Beach Cou.nty from Miami - Ft. Lauderdale 39

7 out-of-county markets, with fewer L

markets generating higher New York City 8%

attendance St. Louis 7%,

More attendees visited from Miami Houston 6%

- Ft. Lauderdale (+4.0%), and New Washington, D.C.>? 6%

York City (+3.0%) markets compared ,

t0 2024 West Palm Beach — Ft. Pierce 59%
Orlando 29

'Markets refer to the Designated Marketing Areas (DMAs).
2 Metro area includes counties in New Jersey, Pennsylvania, and Connecticut.

3 Metro area includes counties in Maryland, Pennsylvania, Virginia, and West Virginia. : downs & st. germain
RESEARTCH



VISITING ATTENDEE
TRAVEL PROFILE




REASONS FOR VISITING

Over 7 in 10 visiting attendees came
to Palm Beach County to primarily
attend Spring Training (-10.0% points
than the previous year)

1 in 10 came to visit their friends
and/or family in the area or nearby
(+7.0% points compared to 2024)

MLB Spring Training |G 71%

Vacation [l 11%

Visit friends/family [l 10%
Business/conference
Just passing through
Special occasion
Golf/tennis
Participate in sporting event
Fishing/hunting
Special event or festival
Attraction
Water sports
Other

W downs & st. germain
WRESEARCH



VISITOR ACTIVITIES*

Over 3 in 5 visiting attendees dined
out during their visit to Palm Beach
County (-9% points from last year)

Similarly to 2024, nearly half of the
visiting attendees went to the beach
during their trip to Palm Beach
County

Over 1in 5 of the visiting attendees
did not participate in any activities
other than Spring Training during
their trip (+13% from 2024)

Dining out

Beach

Shopping

Visit friends/family
Golf/tennis

Nature & parks
Hiking/biking/running
Attractions

Special event

Water sports

Art galleries/museums
Fishing/hunting
Historic home/site
Another sporting event
Spas

Other

None

I 47%
I 367%
I 30%
12%
12%

11%
8%
8%
7%

6%

5%
3%
3%
3%
4%

22%

*Multiple responses permitted.

W downs & st. germain
WRESEARCH



TRAVEL PARTIES

The typical visiting attendee came
to Palm Beach County in a travel
party of 2.9 people, compared to
3.5in 2024

Consistent with 2024, around 3 in 10
attendees came to Palm Beach
County with one or more children in
their travel party

Traveled alone
2 people
3 people
4 people

5+ people

W downs & st. germain
WRESEARCH



OVERNIGHT VISITORS

Over 3 in 5 visiting attendees to
the 2025 Spring Training stayed
overnight in Palm Beach County

Those who stayed overnight
remained in the area for longer
(6.1 nights compared to 4.6 nights
in 2024), and typically needed 1.5
rooms

Hotel/motel

Airbnb

Family/friends residence
Vacation rental home
Personal second home
Bed & Breakfast
Camping/RV

Other

Did not stay overnight

I 29%
I 12%
B 11%

I 37%

W downs & st. germain
WRESEARCH



TRANSPORTATION

Drive 48%

Nearly half of the attend-ees glther Fly _ 49%
flew or drove to the destination
More attendees drove to the area

compared with 2024 (+6%) Bus/Motor Coach

Other

W downs & st. germain
WRESEARCH



ATTENDEES’ INTENTION TO RETURN

Typical visiting attendees gave their
Spring Training experience in Palm
Beach County a rating of 9.4*

Over 4 in 5 visiting attendees will
return (nearly half will definitely
return) to Palm Beach County to
attend future Spring Training games

More attendees are uncertain
about returning (+7% points than
last year)

Definitely will return
Probably will return
Probably will not return
Definitely will not return

Don't know

f 5%

1%

B 1%

*On a 10-point scale where 10 means
“excellent” and 1 means “poor”.

W downs & st. germain
WRESEARCH



VISITING ATTENDEE
DEMOGRAPHICS




AGE

Typical visiting attendees to the 2025
Spring Training in Palm Beach County
were 51 years old, compared with 56
years old in 2024

18 to 24 . 4%

25 to 34

35to 49

50 to 65

Over 65

16%

22%

27%

31%

W downs & st. germain

W RESEARCH



HOUSEHOLD INCOME

Typical visiting attendees to

2025 Spring Training in Palm
Beach County had income of
$136,000 per year compared with
$142,300in 2024

Less than $50,000
$50,000 to $74,999
$75,000 to $99,999

$100,000 to $149,999
$150,000 to $199,999
$200,000 or more

W downs & st. germain

W RESEARCH



GENDER

Over 3 in 5 visiting attendees to
the 2025 Spring Training in Palm
Beach County were male

More female attendees came for
Spring Training (+4% points
compared with last year)

Male
62%

Other
<1%

Female
38%

W downs & st. germain
WRESEARCH



RESEARCH DESIGN

Data Collection

843 surveys were conducted with attendees to
Spring Training in Palm Beach County in-person
at Roger Dean Chevrolet Stadium and CACTI
Park of the Palm Beaches during the 2025 MLB
Spring Training season.

W downs & st. germain
WRESEARCH



METHODOLOGY

Economic Impact Multiplier

Downs & St. Germain Research uses IMPLAN
economic modeling to calculate the

o

P &Y
S commV

Total economic impact of 2025 MLB Spring
Training in Palm Beach County is a function
economic multiplier based on direct

expenditures of MILB Spring Training teams

of direct spending by visitors and teams in
the county and induced and indirect effects

of this spending. and fans.
o Indirect effects are increased business spending o IMPLAN models how dollars are spent and re-spent in
resulting from Spring Training dollars other sectors of the economy, generating economic
activity
o Induced effects are increased household spending
resulting from Spring Training dollars o Over 1,500 organizations use IMPLAN, which has been
used to model the economic impact of tourism since
1992

o Agencies such as FEMA, EPA, Federal Reserve Bank, and
the Bureau of Land Management use IMPLAN modeling

W downs & st. germain
WRESEARCH
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Amateur Baseball Events in Palm Beach County
July 1, 2024 - June 30, 2025

Facility # of Teams Athletes Spectators Room Nights Estimated Visitor Spending
Perfect Game World Wood E.»at As§ociation CACTI Park of The Palm Beaches & July 1-5, 2024 6 828 1,656 2178 $1,524,600
(WWBA) 13U Championship Roger Dean Chevrolet Stadium
Perfect Game
. CACTI Park of The Palm Beaches July 5-8, 2024 30 450 900 763 $534,100
Endless Summer Classic
Perfect Game 17U World Series CACTI Park of The Palm Beaches July 5-8, 2024 36 648 1,296 763 $534,100
Prospect Select 17U World Series Roger Dean Chevrolet Stadium July 6-10, 2024 18 324 486 275 $192,500
Prospect Select Palm Beach Open CACTI Park of The Palm Beaches July 12-15, 2024 43 774 1,161 900 $630,000
Perfect Game 13U Natl(:.anal Showcase & CACTI Park of The Palm Beaches July 19-21 & July 26-28, Not applicable 377 914 1,499 $1,049,300
Perfect Game 14U National Showcase 2024
Perfect Game World‘ Wood. Ba‘t Association CACTI Park of The Palm Beaches & July 19-22 & July 26-29, 124 2232 3348 3216 $2,251,200
(WWBA) Florida Invitationals Roger Dean Chevrolet Stadium 2024
CACTI Park of The Palm Beaches &
Prospect Select Fall Open ark ot fhe Faim Beaches September 6-8, 2024 18 648 972 60 $42,000
Roger Dean Chevrolet Stadium
CACTI Park of The Palm Beaches &
Prospect Select Fall World Series arkotfhe Faim Beaches September 13-15, 2024 43 774 1,161 840 $588,000
Roger Dean Chevrolet Stadium
Prospect Wire Florida Fall Classic CACTI Park of The Palm Beaches September 21-22, 2024 34 612 918 840 $588,000
Minority Baseball P t
oMty Basebarl Frospects CACTI Park of The Palm Beaches October 7-9, 2024 N/A 120 320 93 $65,100
All-American Game
Perfect Game World Wood Bét Ass?C|at|on CACTI Park of The Palm Beaches & October 17-21, 2024 72 1,440 4,563 6,759 $4.731,300
(WWBA) World Championship Roger Dean Chevrolet Stadium
Perfect G World Wood Bat A iati CACTI Park of The Palm Beaches &
errect mame Worid Wood Bat Association arkot The Faim Beaches October 17-21, 2024 36 576 1,512 1,508 $1,055,600
(WWBA) Freshman World Series Roger Dean Chevrolet Stadium
Perfect Game World Wood Bat Association CACTI Park of The Palm Beaches &
October 18-,21, 2024 80 1,280 3,360 2,610 1,827,000
(WWBA) 14U World Championships Roger Dean Chevrolet Stadium ctober 2e-25 s
World Comes to the Palm Beaches CACTI Park of The Palm Beaches October 25-29, 2023 24 432 864 1,906 $1,334,200
Men's Senior Baseball L MSBL CACTI Park of The Palm Beaches &
en's Senior Baseball League (MSBL) arkot The Faim Beaches November 2-16, 2024 102 1,836 918 6,523 $4,566,100
Fall Classic Roger Dean Chevrolet Stadium
Hardball 360 Spring Training CACTI Park of The Palm Beaches April 2-6, 2025 N/A 198 99 357 $249,900
Pl t the Plate Fant C
ayat the Flate Fantasy amp CACTI Park of The Palm Beaches April 10-13, 2025 24 400 200 627 $438,900
World Series




Amateur Baseball Events in Palm Beach County
July 1, 2024 - June 30, 2025

Facility # of Teams Athletes Spectators Room Nights Estimated Visitor Spending
Prospect Select Florida Memorial Day Open Roger Dean Chevrolet Stadium May 23-26, 2025 43 645 967 130 $91,000
Men's Senior Baseball L MSBL
en's Senior Baseball League (MSBL) CACTI Park of The Palm Beaches May 23-26, 2025 20 360 180 775 $542,500
Stars & Stripes
South Florida Collegiate CACTI Park of The Palm Beaches &
1-July 28, 2024 14 350 1,350 3,254 2,277,800
Baseball League Roger Dean Chevrolet Stadium June 1-July 28,20 ! ! ?
CACTI Park of The Palm Beaches &
Collegiate League of the Palm Beaches arkot The Faim eac. e June 1 - August 10, 2024 11 274 822 2,398 $1,678,600
Roger Dean Chevrolet Stadium
CACTI Park of The Palm Beaches &
Prospect Wire Southeast Championship arkorThe Faim eac‘ es June 1-4, 2025 38 684 1,026 1,287 $900,900
Roger Dean Chevrolet Stadium
P t Select Nati 1Sh CACTI Park of The Palm Beaches &
rospec: >eiect ational Showcase arkcor The Faim Beaches June 6-11, 2025 228 4,104 6,156 9,826 $6,878,200
Palm Beach Classic Roger Dean Chevrolet Stadium
P t Select Baseball
rospect select Baseba CACTI Park of The Palm Beaches June 12-15, 2025 24 432 648 244 $170,800
Palm Beach Open
Perfect Game Ultimate Baseball Championship Cacti Park of The Palm Beaches June 16-19, 2025 43 774 1,161 2,014 $1,409,800
Prospect Select World Series (16-18) Roger Dean Chevrolet Stadium June 20-24, 2025 18 324 486 209 $146,300

TOTALS

37,444

$36,297,800
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