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Palm Beach County, Florida   
Program for Public Information (PPI) 2024  

  
 
 

Background  

In order to provide the public with information needed to increase flood hazard awareness and to motivate actions to reduce 
flood damage, encourage flood insurance coverage, and protect the natural functions of floodplains, Palm Beach County has 
developed an extensive outreach program to educate the community concerning matters pertaining to floodplain management 
and to highlight its importance to the community.   
  
In October 1991, Palm Beach County qualified for the Community Rating System (CRS) Program. CRS is a part of the 
National Flood Insurance Program (NFIP). It provides reductions to flood insurance premiums in participating communities. 
The reductions are based on community floodplain management programs, including public information activities. To keep 
those discounts, communities must continue to implement their programs and provide status reports to the NFIP each year. 
Since its entrance into the CRS Program, the County has included the dissemination of flood-related information to its 
residents and businesses.  
  
Palm Beach County also values matters of environmental concern.  To this end, it has emphasized not only the life and property 
protection components of floodplain management but also the natural and beneficial functions of floodplains and the 
maintenance of open space. Furthermore, it continues active compliance with the MS4 program (Municipal Separate Storm 
Sewer Systems). The MS4 program is part of the US Environmental Protection Agency’s efforts to reduce pollution caused 
by untreated stormwater runoff.  
  
Palm Beach County was among the first communities in the country to develop a Program for Public Information when it 
initially did so in 2014.  Since that time, a strong outreach program has characterized the County’s flood mitigation efforts.  
Though the plan did not undergo formal five-year updates, the Plan has consistently been maintained, adapted and 
implemented since its inception.  In 2023, County staff decided to formally develop an updated Program for Public 
Information in accordance with the PPI standard outlined in the 2017 CRS Coordinator’s Manual. The County is pleased that 
its efforts will not only prove beneficial to the Palm Beach County community through mitigation of the hazardous effects of 
flooding, but they can also prove beneficial in maximizing credit in the CRS program. 

PPI Committee  

The County’s Program for Public Information Committee is composed of key individuals representing applicable departments 
in the County as well as key community stakeholders representing a range of the County’s citizens and businesses. The PPI 
Committee met three times to develop a Program for Public Information. Meetings were held in-person with a virtual 
component by WebEx:   

 August 24, 2023  

 September 14, 2023 

 October 12, 2023 

 March 21,2024 

 
This document, which embodies the results of the PPI Committee’s work, will serve as the community’s guide to implement, 
and expand the effectiveness of dissemination of floodplain management information to its public.     
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The PPI Committee members include six stakeholders and six County staff members, one of whom is a Certified Floodplain 
Manager.  
 
Palm Beach County Stakeholders: 
 

 Chris Ryder, P.E. – Owner of R & R Realty   
 

 Ralph Wall – CRS Coordinator, City of West Palm Beach 
 

 Juan Moises Cuesta, P.E., PMP – Stormwater Engineer, City of Delray Beach Public Works Department 
 

 Alannah Irwin – Sustainability and Resiliency Administrator, City of Boynton Beach 
 

 Kelley Rea-Murphy – Real Estate Agent at Murphy Homes 
 

 John Gelrud – Insurance Agent & Regional Sales Manager at Wright National Flood Insurance Services 
 

 Alyssa Dalloo – City of Delray Beach (participated in planning, replaced by Juan Moises Cuesta in 2024) 
 

 Tammy Bosio – Palm Beach County Library (participated in planning until 2024, no longer a committee member) 
 
  
 
Palm Beach County Staff: 

 
 Jerri Clairday – CRS Coordinator, Emergency Management 

 
 Precious Gaiter – Office Manager, Emergency Management 

 
 John Jamason – Deputy Director of Palm Beach County Public Affairs 

 
 Danette Cole – Administrative, Emergency Management 

 
 Rick DeTar – Planning Coordinator, Emergency Management 

 
 Lucia Bonavita – Planning, Zoning, and Building Department, Manager Public Information Services 

 
 
 

CRS Max Consultants, Inc. served as facilitator in the development of the PPI.   
  

Assessment of Public Information Needs   

After a brief introduction to the National Flood Insurance Program and the Community Rating System, the Committee began 
by assessing the community’s public information needs pertaining to the local flood hazard.   
  
In Palm Beach County, intense or prolonged, concentrated rain is the primary cause of localized flooding.  Coastal flooding 
has also been reported, mainly from king tides and tropical systems. Major rainfall events occur in association with 
hurricanes, tropical storms, and thunderstorms associated with frontal systems.  This overabundance of rainfall creates 
saturated soil conditions, after which additional rain causes surface ponding or an overflow of catchment canals and ponds.  
This can result in street and yard flooding, which is regarded as nuisance flooding.  Flood damage to buildings has historically 
been significant, as confirmed by the fact that there are 177 Repetitive Loss Properties within unincorporated Palm Beach 
County, The County as a whole has 177 repetitive Loss Properties and 4,159 paid flood insurance claims since 1979.  
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Target Areas:    

The Committee agreed that, while it is important that the whole community receive public information pertaining to flooding, 
there are some areas and groups that particularly need to be targeted.    

1. Target Area #1: Coastal Evacuation Zones.  Properties located in coastal evacuation zones should be especially 
targeted with outreach that contains messages relevant to coastal flooding, king tides, preparing for storm surge and 
the importance of heeding evacuation orders. These areas can be targeted with both electronic and mailed outreach. 

2. Target Area #2:  Potential Levee Inundation Areas.  Properties located in levee inundation areas should be especially 
targeted with outreach that contains messages relevant to levee hazards, possible preventive actions and the 
importance of heeding evacuation orders. These areas can be targeted with both electronic and mailed outreach. 

3. Target Area #3:  Potential Dam Inundation Areas. Properties located in dam inundation areas should be especially 
targeted with outreach that contains messages relevant to dam hazards, possible preventive actions and the 
importance of heeding evacuation orders. These areas can be targeted with both electronic and mailed outreach. 

4. Target Area #4:  Properties within the Repetitive Loss Areas.  Any area that has been subject to repetitive losses 
from flooding, as defined by the NFIP, needs to be especially targeted for public information. A special outreach 
project entailing an advisement to the properties in these areas in the County will be undertaken annually.  The four 
advisements specified in the 2017 CRS Coordinator’s Manual will be included.  

5. Target Area #5:  Pre-FIRM buildings in the Special Flood Hazard Areas. Properties located within special flood 
hazard areas are deemed to be especially vulnerable because they are at increased risk of flooding events. 
Compliance with modern building codes and other floodplain specific regulations can often provide some risk 
reduction for these properties by requiring the buildings be elevated above the base flood elevation. The Committee 
agreed that the older buildings in the Special Flood Hazard Areas that were constructed prior to the implementation 
of NFIP regulations based on FIRM floodplain maps, and therefore do not benefit from these risk reductions, are 
particularly vulnerable and outreach should be targeted to these areas. 

 
 

Target Audiences:  

The Committee recognized several additional target audiences, other than those characterized by target areas, which need 
flood-related information.  

1. Target Audience #1:  Homeowner and Condominium Associations: Because condominium and homeowner 
associations typically concern themselves with matters vital to their respective communities, this was determined 
to be an appropriate target audience.  

2. Target audience #2:  Apartment Owners:  Because apartment owners are in a strong position to implement 
preventative actions and encourage their renters to obtain flood insurance coverage on their contents, the Committee 
identified this as a target group.  

3. Target audience #3:  Real Estate Agents:  Because real estate agencies are key players in the purchase of properties 
and can encourage flood insurance coverage, the Committee identified this audience as a target group.  

4. Target audience #4:  Insurance Agents:  Because insurance agencies are central to the National Flood Insurance 
Program and because they are in a strong position to encourage flood insurance coverage, the Committee identified 
this as a target group.  

5. Target audience #5:  Lenders:  Lenders and mortgage companies can be especially impacted by flooding because of 
the fiscal exposure they face. These professionals are also a trusted source of information for new homebuyers. New 
homeowners may not be aware of unique flood risks associated with each property and area, flood insurance options, 
or preventive actions they can take to protect the newly purchased property. Lenders are also in a strong position to 
encourage flood insurance coverage and provide flood protection information. Accordingly, this target audience was 
determined to be important.  

6. Target audience #6:  Surveyors:  Surveyors conducting property surveys and completing elevation certificates were 
determined to be an appropriate audience for outreach aimed at emphasizing the importance of submitting accurate 
elevation certificates which are required for County staff to review building permits within the Special Flood Hazard 
Area. 
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7. Target Audience #7: Palm Tran Riders: With an estimated annual ridership of 7,000,000, advertisements on Palm 
Tran buses are a cost effective way to reach a substantial local audience. Palm Tran riders can be targeted with 
messaging about local hazards, preventative actions and emergency preparations.  

8. Target Audience #8: Citizen’s Policy Holders: Because Citizen’s property insurance does not cover flood damage 
but is now requiring certain policyholders to obtain flood insurance coverage, it was determined that messaging 
aimed at providing information to Citizen’s policyholders about how to obtain flood insurance would be appropriate. 
Additional messages about preventive measures can also be provided along with the flood insurance information. 

  
Included in the assessment of public information was an assessment of the projects which are already being undertaken both 
by the various departments within the County and by stakeholders and agencies outside the County. A listing of some of the 
projects conducted by the County or by others is included in Table 1 below.  

   

Table 1. Public Information Efforts 

Organization Project Subject Matter Frequency 

Palm Beach County Flood hazard brochure Various hurricane and flood 
related topics Annually in May 

Palm Beach County County eNewsletter Various topics Twice Monthly 

Palm Beach County Handouts and brochures 
available at various locations Various topics Year-round 

Palm Beach County 

Social media postings Various flood-related topics Year-round 

Press releases Various flood-related topics As needed 

Website Various flood-related topics Year-round 

Map inquiry service Flood hazard areas, Flood 
Insurance 101, flood protection Year-round 

Parks Department Presentations Various flood-related topics Year-round 

MS4 Projects, Swale and  
Canal Maintenance, Illegal 

Dumping Signage, etc. 

Take care of your storm drain; 
protect water quality,  
no illegal dumping 

Year-round 

Palm Beach County Government YouTube Channel Various topics Year-round 

South Florida Water 
Management District and 

Lake Worth Drainage 
District 

Handouts on water flow and 
stormwater management Stormwater management Available year-

round 

Local TV Stations Hurricane preparedness 
publications Hurricane preparedness 

Annually at 
beginning of 

hurricane season 

Regional network TV and 
radio stations 

Coverage during hurricane 
season 

Preparation for and response to 
hurricanes and floods May - November 

Palm Beach Post Newspaper Various topics Daily 

CodeRed Pertinent messages by phone Various topics As deemed 
appropriate 

Publix Hurricane preparedness guide 
available at stores Preparation for hurricanes May 

 
An assessment of flood insurance coverage was also conducted and is discussed later in this report.  
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Messages and Outcomes  

After assessing the Community’s flooding information needs, the PPI Committee identified the following as the priority 
messages. Each message has a desired, measurable, outcome, as shown in the third column of Table 2.  

Table 2.  Topics, Messages and Desired Outcomes 

Topic Message Outcome 

1. Know your 
flood 
hazard 

1A.   Know the difference between EVACUATION ZONE and FLOOD ZONE.  Go to 
discover.pbcgov.org/publicsafety/dem/Pages/Know-Your-Zone.aspx 

1B.  Learn about the flood risks in Palm Beach County.  Go to readypbc.com   
1C.   Do you know your flood zone?  For properties within unincorporated Palm Beach County only, 

call 561-233-5374 or email floodzone@pbcgov.org. 
1D. To learn if your property is in a Special Flood Hazard Area, call the PBC Flood Zone Request 

Line at 561-233-5374 

More official zone 
determinations  

2. Insure your 
property for 
flood 
hazard 

2A.   Do I need flood insurance?  Go to floodsmart.gov to learn how much flood damage could cost 
you, and to find a flood insurance agent. 

2B.  Do not wait for the next imminent flooding event to buy flood insurance protection.  In most 
cases, there is a 30-day waiting period before the coverage takes effect. 

2C.   Flood insurance is available for your building and for the contents (Renters take note!).  Contact 
your insurance agent for more information on rates and coverage. 

2D.   Consider purchasing flood insurance whether your property is in a high-risk Special Flood 
Hazard Area (SFHA) or not. 

2E. Residents living in unincorporated areas of Palm Beach County can call 561-233-5374 for flood 
insurance technical assistance. 

Increase in the number of 
flood insurance policies 

3. Protect 
people from 
the hazard 

3A.  Build a Kit.  Having the right items during a disaster will make a difference.  Go to 
readypbc.com and click on “Emergency Supply Shopping list”. 

3B.  Sign up for AlertPBC, Palm Beach County's Emergency Notification System, at alertpbc.com. 
3C.  Make a Plan and practice it often.  Go to FloridaDisaster.org/ 

Plan Prepare/ and click on “Make a Family Plan”. 
3D.  Pre-register for Special Needs Shelter or the Pet Friendly Shelter well before a disaster is 

imminent.  Go to readypbc.com or call 561-712-6400. 

Increase in number of 
residents prepared to 
safely shelter/ evacuate 
during a storm. 
 
Fewer safety issues 
resulting from flooding. 

4. Protect 
your 
property 
from the 
hazard 

4A.   Find Flood Protection Documents at the Palm Beach County Library in the Government 
Research Catalog at pbcLibrary.org/research-and-homework/government and click on “FEMA 
Flood Control Library”. 

4B.   Safeguard your building by taking some basic precautions such as shuttering windows, bracing 
and sandbagging garage and entry doors and bringing in yard items.  It may mean the difference 
between destruction and minor damage. 

4C.   Install a floor drain plug or backup valve to prevent sewer backup flooding. 
4D.   Elevate electric panel boxes, A/C condensing units, and other appliances. Mark your electric 

panel box to show circuits to floodable areas. Turning off power to these areas before a flood 
can save lives and reduce property damage. 

4E.  For properties within unincorporated Palm Beach County only, if you have drainage problems 
on your property, or are considering improvements, County staff can offer property protection 
advice and/or provide a site visit. Call the PBC Flood Zone Request Line at 561-233-5374. 
For issues only related to storm drains: If you live in an HOA community, please contact your 
HOA. If you live on a County maintained road, please call the Palm Beach County Road and 
Bridge Division at 561-684-4000. Or, if you live in a neighborhood that is part of an 
Improvement District (ITID, SIRWCD, NPBCPD, etc.), please contact your respective 
Improvement District. 

Reduced property loss 
due to flooding 

5. Build 
responsibly 

5A.  Keep in mind that some flood protection measures may require a building permit and others 
may not be safe for your type of building, so be sure to speak with the Palm Beach County 
Building Division at 561-233-5374 before making any improvements. 

5B. No construction, including moving the earth, is legal in a floodplain without a permit. Obtain a 
permit from Palm Beach County. Call 561-233-5100. 

Reduced number of 
Building Division 
citations 
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Table 2.  Topics, Messages and Desired Outcomes 

Topic Message Outcome 

6. Protect 
natural 
floodplain 
functions 

6A.  When rainfall drains into the ground, it helps reduce flooding and recharges our drinking water 
supply. Unpaved land filters stormwater runoff as it seeps through the ground and into our 
aquifer. 

6B. It is important to appreciate natural floodplains – keep these open and clean! 

6C. It is illegal to throw anything into the lakes, canals, or other waterways in the county. 

6D. Dumping materials into our waters or drains pollutes the waters, clogs the storm drains, and 
increases flooding in neighborhoods.  Please call the Engineering Department at 561-684-4000 
for more information about stormwater management, or Code Enforcement at 561-233-5500 to 
report illegal dumping 

Increase protection of 
natural floodplain 
functions 
 
Reduce dumping and 
stormwater 
contamination 

7. Be informed 
& prepared 
for 
hurricanes   

7. Like us on Facebook @PBCDEM.  Follow us on X and Instagram @PBCDEM. 
Increase resident 
preparation & evacuation 
in storm events  

8. Obey 
Evacuation 
Orders 

8.    All residents living in a manufactured/mobile home or sub-standard housing must evacuate in 
a hurricane warning. 

Increased evacuation in 
storm events 

9. Stay Safe 
during and 
after storm  

9.    Obey curfews. They are mandatory and will be re-evaluated daily.  Anyone out during 
curfew could be subject to arrest. 

Decrease in number of 
road rescues and curfew 
arrests. 

10. Report Flood 
and Storm 
Damage 

 

10.  Report damage using our official App, PBC DART (Disaster Awareness & Recovery Tool) 
from the Apple App Store or the Android App on Google Play. 

Increase number of 
accurate damage reports 
to aid in effective 
response & recovery 

 

 
Outreach Projects to Convey Messages  

After determining the messages and their desired outcomes, the Committee proceeded to identify outreach projects to convey 
the messages. The PPI Committee identified 43 projects and initiatives that are recommended to be implemented.  Many of 
the projects have already been established and their continued implementation is recommended. Other projects are specific 
recommendations of the Committee that can be implemented to enhance the current outreach program.  Table 6 included at 
the end of this report, represents a compilation of the recommended projects, complete with the assignment as to who is 
responsible for implementation and when implementation is anticipated.  
  
Some discussion ensued concerning the benefit of utilizing stakeholders to disseminate information. The Committee 
members who are also stakeholders expressed a willingness to assist with dissemination of flood-related information. 
Additionally, the following partners and stakeholders were identified:  

• South Florida Water Management District 

• Lake Worth Drainage District 

• Chamber of Commerce 

• Homeowner’s Associations  

• Realtor associations  

• Other professional associations  

• Other municipalities within the County 
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Other Public Information Initiatives  

In addition to the outreach projects recommended in Table 6 there are other important public information initiatives that are 
an integral part of the community’s CRS program.  The PPI Committee acknowledges the importance of advertising through 
public information venues the various services that the County offers, some of which are credited in the CRS program under 
other activities.  In particular, the County will advertise the following assistance that it offers:  
  

• Activity 310 (Elevation Certificates):   The availability of elevation certificates will continue to be advertised 
in the County’s email newsletter, on the County website and advertised in the County flood hazard brochure at 
least annually.    

• Activity 320 (Map Information Service):  This service continues to be offered.  CRS map information 
elements are being identified to maximize points in relation to CRS. This service can be advertised in the 
County flood hazard brochure at least annually and on the County website.    

• Activity 340 (Hazard Disclosure): The PPI Committee recommends advising real estate agents about 
the benefits of providing suggested hazard disclosure for coastal communities in its annual targeted 
outreach. 

• Activity 350 (Flood Protection Information):  The PPI Committee recommends the County ensures its 
website covers all the messages chosen by the Committee.  FEMA publications and locally pertinent documents 
are also cataloged at the Palm Beach County Public Library and are available online in the electronic collection.  

• Activity 360 (Flood Protection Assistance):  County staff members provide one-on-one advice to anyone 
interested in protecting their building from flood damage. Some instances involve a site visit to allow staff to 
examine a local drainage condition onsite. The PPI Committee recommends the County should advertise the 
services, including site visits, in the County Flood Hazard Brochure at least annually, on the County website 
and through additional electronic-based advisements 

• Activity 370 (Flood Insurance Promotion): The Committee recommends the County implement the Coverage 
Improvement Plan included in this report.  

• Activity 540 (Drainage System Maintenance):  The “No dumping” regulations should be advertised on social 
media at least annually. It should also be advertised on the County website, and in the County’s Flood Hazard 
Brochure.  

• Activity 610 (Flood Warning and Response):  Flood warning and safety information will be advertised to the 
entire community in the County flood hazard brochure at least annually, and included on the County website 
and social media  

• Activity 630 (Dam Safety):  Dam breach warning and safety information will be advertised to the dam breach 
inundation area at least annually, and included on the County website and social media  

  
   
Publicity Recommendations 

The PPI Committee discussed the benefits and decided to recommend that, whenever feasible, the County move from printed 
media to electronic media when disseminating publicity. The following describes the recommendation and justification: 
 
It is noted that effective communications are increasingly conveyed through electronic, rather than through printed, media. 
This trend is clear and growing. In light of this movement from print to electronic media, the Committee recommends the 
primary media used by the County for publicity of all required elements be electronic. Not only does this recommendation 
result from considerations of effectiveness and efficiency, but there is also an economic component. The printing and postal 
costs for mailing hard copies of flood-related materials to the buildings in the community is expensive. The Committee 
recommends electronic formats, such as emails, social media, website, television, radio and news feeds be the primary means 
used to publicize the required elements in the CRS program. 
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At a minimum, the following electronic-based media should be utilized for each one of the publicity requirements: 

• Website 
• Email blasts 
• Social media 
• Government Access TV Channel 

 
In essence, the PPI Committee proposes the replacement of one annual printed publicity with numerous messages 
disseminated through numerous electronic media platforms. With the continuing movement in the 21st Century from the 
printed to the electronic media, the PPI Committee has determined that this new approach makes sense from the perspective 
of effectiveness, efficiency, and economy. 
 
The PPI Committee recommends this publicity strategy be utilized for all required publicity elements in the CRS program, 
including: 

• Activity 310 – Elevation Certificates 

• Activity 320 – Map Information Services 

• Activity 360 – Flood Protection Assistance 

o Property protection advice (PPA) 

o Protection advice provided after a site visit (PPV) 

• Activity 370 – Flood Insurance Promotion 

• Activity 540 – Drainage System Maintenance 

• Activity 610 – Flood Warning and Response 

• Activity 630 – Dam Safety 

 
Flood Response Preparations   

In addition to projects that are implemented every year, the PPI Committee recommends projects that will be implemented 
immediately before, during, and after a flood. These projects are ready for reproduction and dissemination after a flood 
warning. A copy of the Flood Response Preparations (FRP) document will be reviewed by County staff annually and updated 
as needed.  The document is recommended as a toolkit for the County to utilize as deemed most appropriate in the event of 
a major flood or hurricane event.  The projects are briefly described at the end of this PPI in Table 7.  
  
Implementation, Monitoring and Evaluation  

Upon adoption of the PPI Report, the various entities listed in Table 6 will begin implementation of the projects included in 
the PPI.  The CRS Coordinator will monitor the projects as they are developed, as well as their results.  He/she will record 
input from PPI Committee members and suggestions from other County employees and stakeholders participating in the 
activities.   
  
The PPI Committee will meet at least once each year to review the implementation of these projects and initiatives.  At that 
time, the status of the projects will be explained and progress toward the outcomes will be discussed.  The Committee will 
review the outcomes of the activities to change, add, or approve them.  An evaluation report will then be written and sent by 
email for approval by the Committee.  Upon approval, it will be sent to the Commission and submitted as part of the County’s 
annual recertification package to the Community Rating System.  A review and evaluation of the Flood Insurance Promotion 
component of the PPI, and the Flood Response Preparations document will be included with this document.  
  
  
  

FLOOD INSURANCE PROMOTION  
  
In addition to serving as the County’s Program for Public Information Committee, the members chose to function also as its 
Flood Insurance Promotion Committee.  The Committee was structured with this purpose in mind; all CRS Committee 
membership requirements are met.   
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Flood Insurance Coverage Assessment:  
  
Tables 3 and 4 provided helpful information to assess the county’s flood insurance coverage.  
     
Table 3: Flood Insurance Coverage by Flood Zone:  

 

Table 4: Flood Insurance Coverage by Occupancy: 
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The information from the tables above was combined with County GIS data to create Table 5 below.  Table 5 provides a 
summary of the number of buildings in the respective flood zones in Palm Beach County, as well as the estimated number of 
policies in each flood zone. These numbers were then used to calculate the estimated percentage of the buildings in each 
flood zone that are insured.    
 

          Table 5:  Buildings and Policies in each Flood Zone  

Flood Zone # of Buildings # of Policies 
% of Buildings 

Insured 

A & AE  8,046 2,185 27.1% 

AH & AO 1,981 789 39.8% 

VE  108 9 8.3% 
    

Total buildings in SFHA 10,135 2,983 29.4% 
    

B, C, & X Zone 186,676 20,879 11.2% 

  
The PPI Committee used these tables and additional insurance data provided by the CRS Program to make some helpful 
assessments of the flood insurance coverage.  Discussion ensued as the Committee examined the data included in the tables 
and compared the concentrations of flood insurance claims with the concentrations of flood insurance policies.  

Following are some of the assessments made:    

• There are 28,098 active policies in the community and a total of 4,159 closed, paid claims.  
• There are far more claims as a percentage of policies within special flood hazard areas than there are outside 

these areas.  
• There are far more claims as a percentage of policies among non-condo policies than there are for condo 

policies.  
• Considering the size of the County, and compared to the total number of households, there are relatively 

few flood insurance claims that have been made over the years.  
• In light of expected changes to local FIRM maps, residents in proposed areas (that are expected to be mapped 

into the floodplain) could benefit from signing up for flood insurance before the change. 
 
The Committee noted that the intensity of flood insurance claims does not tell the complete story of damage resulting from 
flooding.  Because not all properties carry flood insurance, no doubt there is damage that is sustained by properties that are 
not quantified in the NFIP record.  
  

Identification of Target Areas  

The Committee identified the same target areas as were previously identified in this PPI report.    
  

• Target Area #1:  Coastal Evacuation Zones   
• Target Area #2:  Potential Levee Inundation Areas   
• Target Area #3:  Potential Dam Inundation Areas  
• Target Area #4:  Properties within the Repetitive Loss Areas   
• Target Area #5:  Pre-FIRM buildings in the Special Flood Hazard Areas   

The Committee also identified one additional target area: 
 

• Target Area #6: Areas of potential map changes such as potential annexation or proposed SFHAs 
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Identification of Target Audiences  

The Committee identified the same target audiences for flood insurance promotion as were previously identified in this PPI 
report.  

• Target Audience #1:  Homeowner and Condominium Associations 
• Target audience #2:  Apartment Owners 
• Target audience #3:  Real Estate Agents 
• Target audience #4:  Insurance Agents 
• Target audience #5:  Lenders 
• Target audience #6:  Surveyors 
• Target Audience #7: Palm Tran Riders 
• Target Audience #8: Citizen’s Policy Holders 

 

The Committee also identified one additional target audience: 
 

• Target Audience #9: Seniors and other residents with limited access to electronic information (through 
Library and Community Services Department) 

  
  
Narrative Summary  

The Committee was in agreement that the promotion of flood insurance is a very important message for the Palm Beach 
County community and that it needs to be prioritized.  Furthermore, it needs to be addressed to all residents and businesses 
in the community with special effort made to reach target areas and audiences.   
  

• Repetitive loss areas are typically particularly vulnerable to flooding; targeted outreach to these areas is recommended.   
• The target areas and audiences that were already identified in the PPI are recommended as target areas and audiences 

under flood insurance promotion efforts.  
• Two additional target areas/audiences were identified for outreach related specifically to insurance promotion: Areas 

of potential map changes and seniors/ residents with limited access to electronic communications 
• An increase in both building coverage and property content coverage is recommended.  

 
Outcomes of flood insurance promotion efforts should include the following:  
  

• Increasing the number of buildings insured throughout the community, and especially within the target areas  
• Increasing the number of properties and renters with contents coverage  
• Increase in the number of buildings insured outside the SFHA 

  
 
 
COVERAGE IMPROVEMENT PLAN:  
  

Projects Designed to Increase Flood Insurance Participation  

Numerous projects have already been identified in the previous sections of this PPI document, including Table 1.   Other 
projects are listed in Table 6; among the topics covered and messages proposed, the promotion of flood insurance is 
paramount.  There are informative brochures in local insurance agency offices, and there are incentives at these offices 
designed to promote flood insurance.  Additionally, this community receives FloodSmart commercials on television.  
Following are a few of the projects that should be prioritized:  
  

1. Letter from Mayor:  One key component of the coverage improvement plan is the letter from the Mayor, or other 
elected official(s), to all properties in the County encouraging residents and businesses to consider purchasing flood 
insurance.    
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2. Outreach to property owners and renters in Target Areas:  The Committee determined that perhaps the ones who need 
the message of flood insurance promotion most are the ones most vulnerable to flooding.  These will be recipients of 
several outreach projects.    

3. Social media postings:  Because Palm Beach County has developed effective social media capabilities, this will be 
implemented to get the flood insurance promotion message out.  

 
Technical Assistance  

The County is committed to providing technical assistance pertaining to advising people who have questions about flood 
insurance. This service is advertised to the entire community.    
  
 
Adoption  

This document will become effective when it is adopted by the Palm Beach County Commission.  The adoption is anticipated 
on September 17, 2024.  
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Table 6.  PPI/Flood Insurance Promotion Projects and Initiatives 

Outreach Projects (OP) 

OP # 
Target 

Audience 

Message(s) 
(See  

Table 2) 

Outcome 
(See 

Table 2) Project Assignment Schedule Stakeholder 

OP #1 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Residents in 
unincorporated 
areas of County 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1-10 1-10 County Flood Hazard 
Brochure  CRS Coordinator Annually in 

May   

OP #2 1-10 1-10 County Flood Hazard 
Postcard CRS Coordinator May  

OP #3 1-10 1-10 
Handouts and brochures 
available at various 
locations 

CRS Coordinator Year-round FEMA 

OP #4 1 - 10 1 - 10 
Twitter, Facebook and 
You Tube postings of 
flood information 

Communications 
and Marketing 
Manager 

Year-round   

OP #5 2 2 

Flood insurance 
promotion letter from 
mayor or other elected 
official with flood flyer 
attached; electronic 
media (370) 

CRS Coordinator May   

OP #6 1 - 10 1 - 10 

PSAs on County 
Government Access 
Channel & Various TV 
shows on Palm Beach 
County Emergency 
Management TV 
channel 

Communications 
and Marketing 
Manager 

Year-round  

OP #7 1 - 10 1 - 10 Hurricane Expo CRS Coordinator Annually in 
June  

OP #8 1 - 10 1 - 6 County eNewsletter 
Communications 
and Marketing 
Manager 

Year-round   

OP #9 6 6, 8 

Advisements against 
clogging storm drains 
and polluting drainage 
system (MS4 activities) 

Communications 
and Marketing 
Manager 

Year-round  

OP #10 1 - 10 1 - 10 Inserts in water 
customer bills CRS Coordinator Monthly  

OP #11 3-4, 7-10 3, 4, 8 & 9 AlertPBC Messages to 
subscribers 

Communications 
and Emergency 
Manager 

As  
needed in 
emergency 
events 

  

OP #12 1 - 10 1 - 10 Public Library  
(Activity 350) CRS Coordinator Year-round  FEMA 

OP #13 1,6 1,6 Map inquiry service 
(Activity 320) CRS Coordinator Year-round   
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OP #14 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Residents in 
unincorporated 
areas of County 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

1 - 10 1 - 10 
County website flood 
and preparedness info 
(Activity 350) 

Communications 
and Marketing 
Manager 

Year-round   

OP #15 1-10 1-10 
Presentations at Town 
Halls, Community & 
Committee Meetings 

CRS Coordinator various  

OP #16 1-4, 7 1-4 
Proclamations & 
Présentations at County 
Commission meetings 

Communications 
and Marketing 
Manager, CRS 
Coordinator 

As needed  

OP #17 1, 6 1, 6 Environmental Times 

Department of 
Environmental 
Resources 
Management 

Quarterly  

OP #18 1-10 1-10 

Presentations to 
professional 
associations (property 
management, real estate 
& banking) 

Committee 
stakeholders Varies 

PPI Committee 
members & 
Professional 
associations 

OP #19 1-10 1-10 Articles in local weekly 
magazines magazine staff Weekly 

magazine 

Palm Beach 
Florida Weekly, 
Palm Beach 
illustrated 

OP #20 3-4,7-10 3-4,8-9 
Hurricane Preparedness 
Guides Published by 
Local TV Channels 

Local TV 
Channels 

Annually in 
May Local TV Channels 

OP #21 3-4, 7-10 3-4, 8-9 

Hurricane Preparedness 
Guide published by Sun 
Sentinel and Palm 
Beach Post Newspapers 

Sun Sentinel staff Annually in 
May 

Sun Sentinel and 
Palm Beach Post 

OP #22 1-10 1-10 Hurricane preparedness 
guide available at stores Publix May Publix 

OP #23 1 - 10 1 - 10 
Hurricane preparedness 
pamphlet included with 
monthly bill 

Florida Power and 
Light May Florida Power and 

Light 

OP #24 1-10 1-10 

Presentations at HOAs 
& Flood information in 
HOA eNewsletters / 
emails 

CRS Coordinator 
& Stakeholders Fall 

Federation of 
HOAs, Beach 
Property Owners 
Association, 
individual HOAs 

OP #25 1-10 1-10 Chamber of Commerce 
eNewsletter 

Chamber of 
Commerce Monthly Chamber of 

Commerce 

OP #26 1 - 10 1 - 10 Coverage before, during 
and after hurricanes 

Regional network 
TV and radio 
stations 

May- 
November 

Regional network 
TV and radio 
stations, and The 
Weather Channel 

OP #27 1, 6 1, 6 
Information in 
“Compact Currents” 
Newsletter 

SE Florida 
Climate Compact 

Quarterly/ 
Seasonal 

SE Florida Climate 
Compact 

OP #28 1 - 10 1 - 10 Handouts on water flow 
and stormwater 

South Florida 
Water 
Management 
District 

Available 
year-round 

South Florida 
Water 
Management 
District 
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Residents in 
unincorporated 
areas of County 

 
 
 
 
 
 

 

management; emails
  

OP #29 1 - 10 1 - 10 
Information in Lake 
Worth Drainage District 
Newsletter 

LWDD Quarterly/ 
Seasonal LWDD 

OP #30 6 6 Hidden Wild Movie The Palm Beaches  Available 
year-round The Palm Beaches 

OP #31 6 6 

Articles submitted to or 
published by local 
environmental 
organizations in blogs 
and newsletters  

CRS Coordinator 
and stakeholders varies 

Sustainable Palm 
Beach County, 
Audubon Society, 
1000 Friends of 
Florida, etc. 

OP #32 
Buildings in 

Repetitive Loss 
Areas  

1 - 10 1 - 10 

RL Letter with Flood 
awareness information 
(including flood 
brochure and insurance 
promotion) 

CRS Coordinator 

May – 
general 
outreach; 
followed by 
flood 
insurance 
promotion 
outreach 

FEMA 

OP #33 

Buildings 
within coastal 

evacuation 
zones 

1 - 10 1 - 10 

Distribution of flood 
awareness/ mitigation 
materials by mail or 
email 

CRS Coordinator July FEMA 

OP #34 

Buildings 
within 

potential levee 
inundation 

areas 

1 - 10 1 - 10 

Distribution of flood 
awareness/ mitigation 
materials by mail or 
email 

CRS Coordinator July FEMA 

OP #35 

Buildings 
within 

potential dam 
inundation 

areas 

1-10 1-10 

Distribution of flood 
awareness/ mitigation 
materials by mail or 
email 

CRS Coordinator Summer  FEMA 

OP #36 
Homeowner 
and Condo 

Associations 
1-10 1-10 

Distribution of flood 
awareness/ mitigation 
materials by mail or 
email 

Communications 
and Marketing 
Manager 

At least 
annually FEMA 

OP #37 Apartment 
Owners 1-10 1-10 

Distribution of flood 
awareness/ mitigation 
materials by mail or 
email 

CRS Coordinator At least 
annually FEMA 

OP #38 Real Estate 
Agents 1 - 10 1 - 10 

Letter with Flood 
awareness information 
(including flood 
brochure) 

CRS Coordinator At least 
annually FEMA 

OP #39 Real Estate 
Agents 1-7 1-7 Presentation to local 

Real Estate Agents  CRS Coordinator At least 
annually 

Local Real Estate 
Agencies 
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Table 7.  Flood Response Preparation (FRP) Projects 

Outreach Projects (OP) 

FRP 
Number 

Target 
Audience 

Message(s) 
(See Table 2) 

Outcome 
(See 

Table 2) Project Assignment Schedule Stakeholder 

FRP #1 N/A 1-4; 7-9 1-4; 7-9 Facebook PSAs Communications 
Director 

Before the 
storm N/A 

FRP #2 N/A 1-4; 7-9 1-4; 7-9 Other Social 
Media PSAs 

Communications 
Director 

Before the 
storm N/A 

FRP #3 N/A 1-4; 7-9 1-4; 7-9 Email PSAs Communications 
Director 

Before the 
storm N/A 

FRP #4 N/A 1-4; 7-9 1-4; 7-9 Brochure 
handouts 

Communications 
Director 

Before the 
storm N/A 

FRP #5 N/A 1-4; 7-9 1-4; 7-9 TV/ Radio PSAs Communications 
Director 

Before the 
storm N/A 

FRP #6 N/A 1-4; 7-9 1-4; 7-9 Reverse 911 
messages 

Communications 
Director 

Before the 
storm N/A 

FRP #7 N/A 1-4; 7-9 1-4; 7-9 
Newspaper 

PSAs 
Communications 
Director 

Before the 
storm N/A 

FRP #8 N/A 1-4; 7-9 1-4; 7-9 
EOC 

communications 
Communications 
Director 

Before the 
storm N/A 

FRP #9 N/A 1-4; 7-9 1-4; 7-9 Facebook PSAs Communications 
Director 

During the 
storm N/A 

OP #40 Insurance 
Agents 1-10 1-10 

Letter with Flood 
awareness information 
(including flood 
brochure) 

CRS Coordinator At least 
annually FEMA 

OP #41 Lenders 1-10 1-10 

Letter with Flood 
awareness information 
(including flood 
brochure) 

CRS Coordinator At least 
annually FEMA 

OP #42 Surveyors 1-10 1-10 

Letter with Flood 
awareness information 
(including flood 
brochure) 

CRS Coordinator At least 
annually FEMA 

OP #43 Palm Tran 
Riders 1 1 Ads on Palm Tran 

Buses (in 3 languages) CRS Coordinator May - August Palm Tran 
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Table 7.  Flood Response Preparation (FRP) Projects 

Outreach Projects (OP) 

FRP 
Number 

Target 
Audience 

Message(s) 
(See Table 2) 

Outcome 
(See 

Table 2) Project Assignment Schedule Stakeholder 

FRP #10 N/A 1-4; 7-9 1-4; 7-9 Other Social 
Media PSAs 

Communications 
Director 

During the 
storm N/A 

FRP #11 N/A 1-4; 7-9 1-4; 7-9 Email PSAs Communications 
Director 

During the 
storm N/A 

FRP #12 N/A 1-4; 7-9 1-4; 7-9 Brochure 
handouts 

Communications 
Director 

During the 
storm N/A 

FRP #13 N/A 1-4; 7-9 1-4; 7-9 TV/ Radio PSAs Communications 
Director 

During the 
storm N/A 

FRP #14 N/A 1-4; 7-9 1-4; 7-9 Reverse 911 
messages 

Communications 
Director 

During the 
storm N/A 

FRP #15 N/A 1-4; 7-9 1-4; 7-9 
Newspaper 

PSAs 
Communications 
Director 

During the 
storm N/A 

FRP #16 N/A 1-4; 7-9 1-4; 7-9 
EOC 

communications 
Communications 
Director 

During the 
storm N/A 

FRP #17 N/A 1-4; 7-9 1-4; 7-9 Facebook PSAs Communications 
Director 

After the 
storm N/A 

FRP #18 N/A 1-4; 7-9 1-4; 7-9 Other Social 
Media PSAs 

Communications 
Director 

After the 
storm N/A 

FRP #19 N/A 1-4; 7-9 1-4; 7-9 Email PSAs Communications 
Director 

After the 
storm N/A 

FRP #20 N/A 1-4; 7-9 1-4; 7-9 Brochure 
handouts 

Communications 
Director 

After the 
storm N/A 

FRP #21 N/A 1-4; 7-9 1-4; 7-9 TV/ Radio PSAs Communications 
Director 

After the 
storm N/A 

FRP #22 N/A 1-4; 7-9 1-4; 7-9 Reverse 911 
messages 

Communications 
Director 

After the 
storm N/A 

FRP #23 N/A 1-4; 7-9 1-4; 7-9 
Newspaper 

PSAs 
Communications 
Director 

After the 
storm N/A 

FRP #24 N/A 1-4; 7-9 1-4; 7-9 
EOC 

communications 
Communications 
Director 

After the 
storm N/A 

FRP #25 N/A 1-4; 7-9 1-4; 7-9 Public Address 
System 

Communications 
Director 

After the 
storm N/A 

 


